MEDIA KIT 2022

SUPPLY CHAIN MANAGEMENT

ABOUT FTD
FTD has grown from its freight, transport and distribution roots
to its current status as a magazine dedicated to supply chain
management solutions. Whether it’s forktrucks or container
handlers, shelving or racking, labelling or RFID, automation
or materials handling, rail or road, sea ports or airfreight, we
showcase the current products and services. Published every
two months, FTD’s emphasis is unashamedly on New Zealand.
However, we also keep an eye on developments in Australia and
within the Asia-Pacific region.
With one key feature per edition plus general news and views,
FTD aims to inform and provoke discussion on a wide range of
supply chain management issues.
FTD sources industry news from government agencies, key
industry players, and a number of business associations,
including CILT (Chartered Institute of Logistics and Transport),
CBAFF (Customs Brokers and Freight Forwarders Federation of
NZ), RTF (Road Transport Forum), Infrastructure NZ, ExportNZ
and GS1 NZ.
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WHEELS IN
MOTION P08

‘Green’ is a go

CATCH AND KÖRBER P06
Largest AMR deployment in ANZ

Subscribe online at: www.ftdmag.co.nz/subscribe

OUR TARGET
AUDIENCE
Our readers are essentially decision-makers at a senior
management level involved in materials handling, warehousing,
logistics and technology, packaging, freight forwarding and
distribution. FTD is distributed to a wide range of industries,
including shipping, cargo storage, general manufacturing,
printing and engineering, transport, building and timber
products, automotive distribution and machinery, and food,
beverage and pharmaceuticals. Every business has a supply
chain – essentially a flow of resources from site of production
through intermediate locations to the site of final use – and
FTD is an integral part of this chain.
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The place to be seen when you want your company’s story/message to be told

Special Features
& The Essentials 2022
(See COMBO PRICING and pass your company’s message directly to the industry, P4)

‘Front of Mag’ Special Features:

‘The Essentials’ Features:

Every issue, FTD Mag has a special ‘Front of Mag’ features.

Within every issue, your brand can find a home. ‘The

The schedule for 2022 is as follows:

Essentials’ reflects the many industry categories that
make up the industries that FTD Mag represents.

Dec/Jan – Freight & Transport

Each section has good focus on Kiwi companies and

Feb/Mar – Forklifts

businesses, brands and their products/equipment/

Apr/May – Materials Handling including transport and storage

services - all contribute heavily to doing better busi-

Jun/Jul – Warehouse – logistics, equipment, infrastructure, training

ness and improving the industry as a whole. Sections
can be included if there is advertising demand for a

Aug/Sep – Sustainable distribution

category. They can range from technology, distribu-

Oct/Nov – Safety

tion, human resources, materials handling, forklifts
and services, logistics, warehouse efficiencies,
training and much more. These are ideal sections to

‘Pop Up’ Special Features:

take a ‘Combo’ – a mixture of advertising and edito-

Depending on what is ‘hot’ in topic within the industry, FTD

rial – as a section can be created for your specific

Mag occasionally has Pop Up-style features. Potential adver-

need and field.

tisers will be contacted by email.

Combos:
Combos are a great and cost-effective way to pass on an advertorial message. A combo usually consists of supplied editorial, images and supporting advertisement. This is edited to conform to our house style, laid up by our designer and returned to you for approval prior to publication. Heavy
emphasis is placed on design to make the reader stop and read. Large imagery to help invite the reader in, combined with a well-designed, spaced
layout, is a priority. Providing a selection of images is encouraged.

SUSTAINABLE DISTRIBUTION

GOODMAN

The Ford Building,
Highbrook Business Park

Full page combo = DPS spread

GOODMAN
MAKES THE GREEN COMMITMENT
ACROSS THE BOARD

J

5 Star Green Star

All of Goodman’s new facilities are to be constructed from
sustainably-sourced building
materials where possible with the
development process carefully

managed to reduce waste and
other environmental impacts.
The development team works
collaboratively with customers
and consultants, incorporating
the latest technology to maximise the operational performance
and energy efficiency of our new
buildings.
Targeting a 5 Star Green Star
certification from the NZ Green
Building Council, Goodman’s
new developments will typically
include:
• Energy-efficient design features
including automated LED
lighting
• Electrical sub-metering for
performance monitoring and
measurement
• EV charging stations
• HVAC systems that utilise low
emission refrigerants
• Low-E double glazing to reduce
noise and regulate thermal
comfort
• Low-flow water fittings together
with rainwater harvesting
• Use of low volatile organic
compound materials and
finishes
• Bike racks and end of trip
facilities

Carbon neutral
developments

• Favona Road, Ōtāhuhu

With the built environment
responsible for approximately
20% of New Zealand’s carbon
footprint the level of embodied
carbon within Goodman’s new
developments is being critically
assessed.
Preliminary analysis from independent construction consultants
indicates that a standard warehouse design includes between
200 to 300kg of CO2 equivalent
per square metre of net lettable
area.
New materials and building techniques that reduce emissions will
be utilised in the projects wherever possible. Goodman will also
offset the carbon embodied in the
construction of new facilities –
making them carbon neutral.
Targeting carbon neutral
developments signals a shift
in Goodman’s approach as it
commits to a highly sustainable
development programme, starting
with the following developments:
• Roma Road Estate, Mt Roskill
• Rail Link, Savill Link, Ōtāhuhu
• Riverside warehouses,
Highbrook Business Park

• 450-500

max words plus one or two high-res images (based on a full page ad).

Credit where it’s due

Tracking its greenhouse gas
emissions since 2009, Goodman
has worked with Toitū over the
last two years, developing a
framework to effectively manage
and reduce emissions.
The carbon zero accreditation provides assurance that
all operational emissions have
been measured in accordance
with ISO 14064-1:2006 and that
unavoidable emissions have been
offset with the purchase of New
Zealand sourced and recognised
carbon credits.
The certification encompasses
Goodman Property Trust,
Goodman (NZ) Limited and
Goodman Property Services
(NZ) Limited. Toitū’s carbon zero
certification is a New Zealand
based internationally recognised
programme.
The programme requirements
meet and exceed international
standards and best practice,
providing partners with assurance
that Goodman’s greenhouse gas
emissions claims are credible and
robust.

Take all the
sustainable space
you like

• Accompanying advertisement can be any size up to a full page.

We’re working hard to make all of our new
developments carbon neutral and 5 Star Green Star.
Because sustainability’s not only good for New Zealand,
it’s good for business.

Find out more: 0800 375 6060
SustainableGoodman.co.nz

FTD046

www.ftdmag.co.nz

MATERIALS HANDLING

Half page combo = Half page editorial and up
to a half page advertisement

THE ESSENTIALS

COMBILIFT’S 60,000TH
TRUCK DELIVERED

T

he Irish manufacturer
Combilift recently
marked a further milestone when its 60,000th
unit came off the
production lines at the company
HQ in Monaghan and was shipped
to this side of the world. The
customer taking delivery of this
special forklift is Metroll, a leading Australian manufacturer and
supplier of steel building products including roofing, cladding,

rainwater, structural and fencing.
Metroll has branches across
the country, and the new
Combi-CB3000 will be a further
addition to its fleet of 13 Combilifts
that are operating throughout the
Metroll Group, with another 10
already on order.
These range from three tonne
multidirectional units to a highly
customised 10 tonne model.
Combilift number 60,000 will be
working at the site in Toowoomba

and has been fitted with features
such as 4.9m triplex mast with a
3050mm spreader to safely and
easily manage the long loads that
are typically handled by Metroll.
According to Metroll operations
manager Vic Josephs, “Like most
businesses we are very busy and
we’re also growing at a significant
rate, so space has become a
premium resource. With this unit
we can utilise our space more
efficiently whilst at the same time

operating safely. Safety is of paramount importance. This forklift
allows our machinery to get into
tighter spaces and for us to space
our racks more closely together to
maximise factory floor space.”
Combilift CEO and co-founder
Martin McVicar says: “This is a
great achievement for Combilift,
particularly as almost every truck
we manufacture is a one-off,
designed for specific and individual requirements.”

Supporting editorial specifications:
• 250-300 max plus one high-res image (based on a ½ page ad).

Design, supply and
installation of pallet
racking solutions with
the fastest turnaround
in the industry.

• Accompanying advertisement can be any size up to a half page.
www.prs.co.nz
28

www.ftdmag.co.nz
FTD049

18

Supporting editorial specifications:

Goodman New Zealand has made an extensive commitment to sustainable
developments, and not just in terms of the buildings that the company
owns or develops, but also as an operating business.

ohn Dakin, CEO
of Goodman (NZ)
Limited, says, “We are
now proudly carbon
neutral for our operations. Certification
from Toitū reflects
the priority placed
on reducing our environmental footprint and the need for
positive action to help mitigate
the impacts of climate change.
We’ve set targets for the future
and are actively working to
minimise emissions from our
property portfolio and operational
activities. It’s making us a more
sustainable business and delivering better outcomes for all our
stakeholders.”
The priorities and subsequent
actions that Goodman has
instigated sees it at the forefront
of industry, committed to carbon
neutral as well as targeting ‘5-Star
Green Star’ developments.

FTD017
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NB: Word counts are a generic guide only, dependent on ad sizes and image quantities.

2022
Deadlines

Circulation

by Job Titles

Feb/Mar

Apr/May

Jun/Jul

Aug/Sept

Oct/Nov

Dec22/Jan23

Editorial contributions

1 Feb

29 Mar

31 May

28 Jul

29 Sep

14 Nov

Advertising bookings

24 Jan

22 Mar

24 May

21 Jul

22 Sep

7 Nov

Advertising material

1 Feb

29 Mar

31 May

28 Jul

29 Sep

14 Nov

Front cover/double page advert

1 Feb

29 Mar

31 May

28 Jul

29 Sep

14 Nov

Approximate publication dates

10 Feb

7 Apr

7 Jun

8 Aug

10 Oct

8 Dec

25%

21%

Branch,
regional,
sales &
marketing,
customer
services,
managers

CILT
members,
Government,
Councils,
trade bodies

16%

14%

CEO, MD, Dir,
GM

Logistics,
supply chain,
import,
export,
freight, cargo,
transport
managers

12%

12%

Store,
warehouse,
distribution,
operations,
plant, factory,
production
managers

Other

Editorial Submissions
We seek top-quality, exclusive editorial articles for each edition of FTD, accompanied by high-resolution photos
and/or illustrations. Preference will be given to articles relating to New Zealand projects, products and/or
services, or those projects overseas involving New Zealanders and New Zealand-sourced products/services.
Potential contributors should email the editor with submissions. Please do not follow up emails with phone calls,
we will be in touch if we require more information. Editorial should be sent as a Word document, with images
sent as separate attachments (not embedded in the Word document or main body of the email) with preferred
captions for each photo. Images must be of good quality, in focus and taken at a high resolution – ideally 300
dpi. A selection of images is encouraged. We cannot reproduce images that have been downsized for email
or web purposes. The editor reserves the right to edit material and to reject submissions. The accuracy of the
material is the responsibility of the contributor. While we welcome material from commercial sources, it should
be as independent as possible. ‘Advertorial’ material (which reads like a brochure, and overtly promotes a business’s products/services) will not be considered unless accompanied by paid advertising. Unsolicited editorial
will only be considered for publication if space permits.

Circulation by Industry
General Manufacturing
Food, pharmaceuticals, beverages
Transporting, specialised warehouseing & distribution
Chemicals, refining & paper
Shipping, cargo & storage
Automotive, distribution & machinery
Printing & engineering
Building, timber products
Education, consultants
Other

23%
18%
13%
12%
11%
7%
5%
5%
2%
4%

Need help writing your
own PR or advertorial?
Trained, professional trade journalists are available at excellent rates
– skilled in passing messages
to industry. Rates are $175 per
hour, and include a two-stage
proofing process and can include
interviewing, photography etc.
Contact Megan Tregunno for more
information on 027 235 7580.

SPECIFICATIONS
215mm with bleed

Requests for specific page placement will attract a 15% premium. Rates are in NZ dollars, and
exclusive of GST, and are invoiced following publication of each issue. Cover image requires design
approval. The head designer/editor reserve the right for full authority on Front Cover packages, with all
submissions requiring the meeting of design/magazine standards. Cancellations must be no later than
one week prior to the material deadline. The publisher reserves the right to use previous material if
copy is not supplied by deadline, and to charge in full for advertising cancelled within the week period
prior to deadline.

Casual 3 Issues 6 Issues
$3250 $3050 $2850
$2450 $2325 $2200

3 month
$790
$750
$500

*All rates + pricing are non commision agency bearing.

302mm with bleed

297mm trim

297mm trim

87mm

186mm

Half Page Vertical

Half Page Horizontal

56mm

89mm

186mm

Third Page
Vertical

Third Page
Horizontal

186mm
68mm

Quarter Page
Vertical

Quarter Page
Horizontal

Crop marks are required for full and double
page spreads ONLY with a minimum of
5mm bleed, (no printing marks or bleed on
adverts smaller than a full page). Files can
be sent via CD-Rom, USB stick, email, Dropbox/
Yousendit.

87mm
85mm

SUPPLYING MATERIAL
Print Ready Files: All PDFs supplied for print
should be press optimised with all spot
colours converted to CMYK. All fonts are to be
embedded or converted to outlines.

Include 5mm bleed.

87mm

Rates for online and e-newsletter advertising are non-commission bearing. Online advertising
material specifications: Max file size = 50 kilobytes. File format can be either jpeg, gif, animated gif or
html5. Rates are in NZ dollars, and exclusive of GST.

TECHNICAL DETAILS
Images should be supplied at a minimum of
300dpi at output size. Please supply images on
their own and not embedded into powerpoint
or word documents.

Include 5mm bleed.

265mm

Combos are a great and cost-effective way to add pass an advertorial message
(maintaining magazine housestyles) and an advertising message as well. They need to be
in a section (except for news) and as long as at least half is advertorial, they are flexible
in what size ad you display. Ad make up charges for the advertisement component are
above, if required.

1 month
$890
$300
$200
$300
$150

Full Page
Double Page Spread
210mm W x 297mm H 420mm W x 297mm H

$500

*A writer/interviewer/photographer is available			

ONLINE ADVERTISING (monthly rates)
Sole Promotion E-news EDM
Website Leaderboard (960w x 90h pixels)
Website Medium Square (280w x 280h pixels)
E-news Leaderboard (700w x 100h pixels)
E-news Tower (340w x 680h pixels)

210mm trim

130mm

COMBOS (per issue/s)
Full Page Ad + Full Page Editorial Content
Half Page Ad + Half Page Editorial Content

420mm wide Trim

130mm

Folded onserts must have a ‘closed’ edge to enable automatic feeding on the bindery equipment.
Concertina folds are not suitable. Maximum size 297mmH x 210mmW (A4) Maximum weight 100g.

430mm with bleed

265mm

302mm with bleed

STANDARD (per issue/s) Advert dimensions are in mm
Front Cover Package (FC + DPS)
Full Page (210 x 297, add 5mm bleed)
Half Page (vertical: 87 x 265, horizontal: 186 x 130)
Third Page (3H) (vertical: 56 x 265 horizontal: 186 x 89)
Quarter Page Horizontal (186 x 68)
Quarter Page Vertical (87 x 130)
Sixth Page (6H) (87 x 85)
Onserts (weight and size limmitaions apply)
Services to Industry (87 x 85)

Advert
make
Casual 3 Issues 6 Issues up
$4250		
$2560 $2400 $2150 $250
$1750 $1575 $1400 $150
$1250 $1125 $1000 $100
$1100 $990
$880
$100
$875
$790
$700
$75
$600
$550
$500
$50
$1500			
$300
$275
$250
$75

Sixth Page (6H)

Directory Listing
SUPPLY CHAIN MANAGEMENT

i n f o r m a t i o n

Online, in print, in digital, the Gold Member Directory listing has

&

c o m m u n i c a t i o n

a 12-month shelf life and works as the first point of contact.
Gold member features 164,000 insertions across all mediums

Advertising sales manager

HAYLEYMEDIA Ltd

through the course of the year providing brands, services and

Megan Tregunno
Phone: 09 484 1308
Mobile: 027 235 7580
Email: megan@hayleymedia.com
www.constructionnews.co.nz

8/48 Maki Street, Westgate, Auckland, 0814,
PO Box 84345, Westgate, Auckland 0657
Tel: 09 486 0077
Email: subs@hayleymedia.com
www.hayleymedia.co.nz

companies with high presence. A number of options are available. The directory is included in every magazine.

$490 including GST

